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How God Satisfies Your Craving to Be Whole and His

‘ x ] | eve been asking a lot of questions, haven’t we? And this is just the begin-
ning! We hope you'll read this book and work through the Bible study

with a group of women who will encourage and challenge you—and that you'll do
the same for them. Since you're a unique PCOG, your answers and insights will
be unlike anyone else’s. However, even if youre on your own, please take the time
to think through the following section and perhaps share your thoughts with a
friend you trust.

Here are some questions to get you started this week—you can use these for
personal reflection or as discussion starters for your small group. We hope you'll

dig deep into his Word as you learn how God satisfies!
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1. How does God remain your strength when things go sour?
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2. When you hear the word crave, what's the first thing that comes to your

mind?

3. The Random House Websters Dictionary defines crave as “to long for, desire
eagerly; to require, need; to ask earnestly for; to beg or plead.” How does

this compare to your answer to question 2?

4. Share your number one priority or craving from “Your Five-Minute Survey”
at the opening of this book. Which definition of crave (from the four mean-

ings noted in question 3) would you attach to your first priority? Why?

@0 [g’)ee(pel

5. As you read through Psalm 73:25-26, think about what you desire more
than anything on earth. What do you learn from this verse about your

craving and how God satisfies?

6. How does Psalm 107:8-9 tell you about God’s provision for you?
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